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Tourism’s Economic Impact

* Accounts for 10.3% (US S8 Trillion) of
Global GDP

* Accounts for 10% of all jobs globally

* |n 2018 — Fastest growing sector



Tourism’s Sustainable impact




Defining Sustainability

e

sus-tain-a-bil-i'ty /e stana biladeé/ (n)

* the ability to be maintamed at a certamn rate or level
* avoidance ofthe depletion ofnatural resources in order to
mamtain an ecological balance



De finin g

Corporate Sustainability

» create long-term stakeholder value through the
implementation of a business strategy that focuses on the
ethical, social, environmental, cultural, and economic
dimensions of doing business.



De finin g

Sustainable Tourism

* low iImpact on the environment and local culture (society)

» Economically helpful for locals.

» Positive experience for locals; loca tourism companies; and
tourists themselves.


Presenter
Presentation Notes
The United Nations World Tourism Organization (WTO) defines sustainable tourism as tourism that meets the needs of present tourists and host regions while protecting and enhancing opportunity for the future. Rather than being a type of product, it is an ethos that underpins all tourism activities. As such, it is integral to all aspects of tourism development and management rather than being an add-on component. 


ESG

Environmental,
Social, and
Governance ENVIRONMENTAL

SUSTAINABILITY

INCLUSION
PHILANTHROPY AND

DIVERSITY

Environmental, social and governance (ESG) criteria are a
set of standards for a company’s operations that socially
conscious investors use to screen potential investments.




ENVIRONMENTAL

How a company performs as a steward of nature.

CLIMATE CHANGE

Reduction in GHG Emissions

(Sectoral Decarbonization)

WATER STEWARDSHIP

Reduction in Water Withdrawal and
Usage

BIODIVERSITY

How are we interacting with the
environment

WASTE

Do we have a diversion rate set?



Philanthropy
SOClaI What do you believe in? Are you

putting your money where your

message 1s?

Diversity and Inclusion

How a company manages relationships How are you engaging your

with employees, suppliers, customers, stakeholders? Do you practice what

and the communities where it operates. you preach? (VP and above/Board
Makeup)

Modern Slavery (ECPAT)
End Child Prostitution and Trafficking

Human Rights
Fair and Equal Pay?




Governance

A company’s leadership, executive
pay, audits, internal controls, and
shareholder rights.

100- K Statement

Do we talk about Climate Change?

Compensation

Is the executive bonus based on CSR
goals?

Shareholder Rights

Beyond shareholders,are we looking

for stakeholder engagement?
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